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INTRODUCTION 

 Tourism is a fast growing industry in Kerala.  Both the central and 

state governments are providing financial and material inputs to boost 

tourism in the state. Kerala is blessed with the opulence of a bounteous 

nature and naturally this state, though small, has quite a good number 

of tourism hotspots.  If these potential tourism locations are properly 

harnessed there is immense scope for entrepreneurship to emerge and 

flourish in this area.  Since tourism is one of the largest industries in 

Kerala, which create employment possibilities for the skilled and 

unskilled labour alike.  Its dimension is so comprehensive that it 

embraces the entire gamut of life with its aspirations and ambitions. 

 Tourism is always linked to local products and resources, wherein 

the local artisans and local traders are benefited directly, which helps to 

diversify the economy, which in turn, increases the governmental 

revenue, broadens the educational and cultural horizons and enhances 

the feeling of self-worth. 

 In many countries it acts as an engine for development through 

the acquisition of foreign exchange earnings and creations of direct and 

indirect employment opportunities. Tourism accounts for five per cent of 

the World’s GDP and seven per cent of the jobs worldwide. It marks six 

per cent of the world’s exports in services. In developing countries, 

tourism generates forty five per cent of the total exports in services. 

Research work reveals the different ways in which tourism could 

contribute to economic growth, poverty reduction and community 

development. However, little attention has been paid to the inequalities 

that exist while distributing the benefits of tourism between man and 

women, particularly in the developing countries. Tourism presents both 

opportunities and challenges for gender equality and women’s 

empowerment. The Global report on Women in Tourism (2010) was the 
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first attempt to develop a quantitative framework for monitoring the 

status of women working in the tourism arena across the globe. Its focus 

was on tourism in the developing regions. 

 If I don’t make a peep into history in this context, I, as a woman, 

feel a sense of guilt and my research effort will lose much of its charm. 

Although it is claimed that during the days of the ancient civilizations 

that flourished on the valleys of the Indus, the Nile, the Hoang Ho and 

the much recent one on the valley of the Po that women enjoyed a social 

status equal to if not higher than that of the men, it still remains to be 

substantiated with the backing of factual evidences or scientifically 

acceptable data. 

 The more widely accepted theory is that women have always been 

relegated to the background in both familial and societal affairs especially 

in the crucial sphere of decision making. There are social philosophers 

who think that there were times when women were treated little better 

than chattels. In proverbially praised Britain, the home of modern 

democracy women was granted the right to vote only in 1932 A.D. That 

can certainly be taken as an index that the weaker sex has been 

subjected to several disparities all along the course of history, 

irrespective of geographical, racial or cultural differences. Hence the 

urgency to promote the participation of women as an equal footing with 

man in all walks of life, lest a violent reaction should dislocate the whole 

fabric of human existence on earth. However, every cloud has a silver 

lining. Sincere efforts are at foot to put an end to this patent injustice, 

being strictly adhered to in the labels of sacred traditions. None can deny 

the fact the sex differences are meant to work as complementary factors, 

not in a competitive spirit, for it is impossible for either sex to exist in 

isolation. 
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 In this context, the researcher would like to point out that there is 

a grave danger of these newly opened up avenues bring exploited to reap 

gains at the expense of the weaker sections of the society. The 

governments while allowing reasonable freedom in starting tourism based 

enterprises should inevitably exercise control over the conduct of these 

ventures to ensure that they do no injustices to both the native and the 

alien. At the same time maximum incentive should be given to promote 

initiative and entrepreneurship that will contribute a great deal, in order 

to make this area highly competitive and in order to make it accessible to 

the average citizen of any country. The economic principle ‘smaller profit 

on a wider turn over’ should be made the motto of tourism industry as 

well. 

 The first and foremost advantage of the tourism development is 

fiscal. It is the best and surest means of earning substantial foreign 

exchange, which is indispensable for the growth of trade and commerce. 

It enhances the solvency and prestige of a nation. Many lose sight of its 

incidental or tertiary benefits. The first salutary impact that tourism 

creates is on transport and communication, accepted to be the nerve 

lines of a country. Roads, long and wide, sprung up everywhere. A wide 

network of communication facilities is an imperative necessity for the 

smooth running of the industry. Huge malls, hotels and restaurants 

tourism and serve as a beckon-call to all those who love travel. All these 

serve to promote the economic stability of the host nation. There is an 

even more important impact of tourism development on a country’s 

glorious heritage, hither to lay hidden will be brought to day light. New 

cultural centers and art galleries will spring up to cater to the needs of 

the vast majority of mankind who spare no pains to have at least a 

glimpse of the life that their fore-fathers lived and the legacy that they 

have left for their descendants. This will, in turn, give a new impetus to 
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the science of sociology and anthropology. In short, the development of 

knowledge as a whole is a wind fall that a boost to tourism can bring. 

 It is a welcome omen that women empowerment has come to 

dominate discussion at local and global levels. Development agencies are 

continuously translating issues of women empowerment in their 

practices, seeking more efficient strategies to achieve better performance 

in terms of productivity. The fast progressing fields of tourism offers 

women a golden opportunity to prove their mettle and to establish that 

they are in no way inferior to their male counterparts in shouldering 

responsibilities and meeting challenges that every career presents. 

Community based rural tourism provides a complex situation with 

numerous chances for fulfilling this task albeit challenges. The 

challenges include those that are directly produced by women’s 

involvement such as sexual exploitation, human trafficking, disparities in 

remuneration between men and women employed in identical positions 

caging women in domestic chores such as housekeeping and catering. If 

women are more susceptible to climatic fluctuations, the remedy lies in 

giving a cosmopolitan touch to tourism as a whole, applying the 

complementary principle. Community tourism can be used innovatively 

to usher in a new phase in tourism wherein the strength and weaknesses 

of either sex are given due consideration in assigning duties and 

responsibilities. Now women dominated areas such as agriculture and 

catering can be made part of community- oriented tourism and 

facilitating women entrepreneurial ventures to flourish. 

 Since the 1848 Seneca Falls Women’s Rights Conference and the 

subsequent Declaration of Sentiments, the issues of women 

empowerment has figured largely in global and local debates, within and 

outside the academia. Tourism has numerous dimensions which are 

local, regional, national and international, all of which are inextricably 

related and has to be tapped as such. The fact that women empowerment 
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has entered the realms of the most popular and rapidly growing global 

industry is vehemently illustrated in the United Nation’s World Tourism 

Organization’s (UNWTO) resolution to include women empowerment 

among its ‘Triple Commitment’ objectives to the Millennium Development 

Goals (UNWTO 2008). As the fastest growing industry, tourism provides 

large potential in not only contributing to but also championing the 

cause of women empowerment. UNWTO (2008) for example, reveals that 

women account for 60-70 per cent of the total tourism workforce. And 

(Ong,) 2009 clearly point out how tourism, with the embedded element of 

social entrepreneurship, can work as the key to “Unlock doors for 

women”1. What has been stated above, it is obvious that tourism 

especially community based and rural tourism has opened up new vistas 

for women empowerment.  

 However, despite such convincing examples, many researchers are 

still skeptical about the potential of tourism to open doors for the rural 

poor particularly the women folk. Chok, Macbeth and Warren2, (2007) 

and Scheyvens3, (2000) call further scrutiny of the proposition that 

tourism can alleviate poverty and empower women. Equations4 (2007) 

believes that tourism will continue to keep women in traditional tasks 

such as housekeeping, waitresses and running accommodation units and 

discards its women empowerment potential. 

 UNWTO’s “triple commitment” objectives, in the framework of the 

Global Code of Ethics for Tourism and in support of the UN Millennium 

                                                 
1
   Campaign used by the Department of Tourism for the year 2007  

2
  Chok, S., Macbeth, J, &Warren C. (2007). Tourism as a Tool for Poverty Alleviation: A 

Critical Analysis of 'Pro-Poor Tourism' and Implications for Sustainability. Current Issues in 

Tourism 10(2) Pages 144 - 
 
3  Scheyvens, R. (2000). Promoting Women's Empowerment through Involvement in 

Ecotourism: Experiences from the Third World. Journal of Sustainable Tourism 18(3), Pages 

232-249 
4
  Equations (2007). Women in Tourism: Realities, Dilemmas and Opportunities. Accessed 

October 2, 2010 at http://www.scribd.com/doc/30326203/Women-in-Tourism-Realities- 

Dilemmas-and-Opportunities. 
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Development Goals” indicates that tourism should benefit the poor, 

protection of our environment and the empowerment of women in Kerala. 

The Position of Women in Kerala 

 The American Constitution, widely acclaimed as the Charter of 

Liberties loudly proclaimed that it is “wedded to the proposition that all 

men and women are created equal”. The great power ascribed to our gods 

and goddesses support the same vision. But, sad to say, in Kerala, prided 

to be ‘God’s own country’, women are and have been discriminated 

against. The gulf between men and women is so pronounced that India, 

as a whole, has considered women as a property to be collected and 

stacked in the corner of the house, to be discarded at will. A woman has 

always to remain in the house taking care of her husband and his 

children. The patent injustice has compelled many women to resist to 

this social code with a strong will. And they have succeeded in belying 

the notion of male superiority by coming out in flying colors even in male 

dominated areas including military services. 

 It is indeed true that some women who dared to break the 

conventional taboos had to face much trials and tribulations. This did 

not deter the succeeding generations from going ahead with a 

determination to win their rights. Today, Kerala one among the few states 

in India, which have reckoned women’s strength and helped them to 

break the ‘shackles of tradition’ by throwing open to them new vistas for 

women empowerment though they are still in the process of evolution 

into complete sex equality. 

Women Entrepreneurship and Tourism  

 Tourism presents a wide range of income-generation opportunities 

to women in both formal and informal employment. Tourism jobs are by 

and large so flexible that they can be carried out at various locations 

including the work- place and home. Additionally tourism offers several 
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new avenues for women through complex value chains that it creates in 

the destination economy. 

 Women’s disabilities are also equally well known. They are 

generally pinned down to low status in society and are paid low 

remuneration and placed in precarious jobs. Gender stereotyping and 

discrimination means that women are required to be contented with 

menial A-work such as cooking, cleaning and housekeeping. Besides, 

tourism jobs are seasonal and fluctuate owing to volatile nature of the 

industry. In some centers illicit means are being adopted to boost 

tourism industry, of which most glaring one is using female sex as an 

article for trade, which inevitably involves criminal exploitation of women 

and becomes an affront to human dignity. 

 If a strong gender perspective is integrated into planning and 

implementation processes, tourism can be harnessed as a vehicle for 

promoting gender equality and women’s empowerment at the household, 

community, national and global level. Besides, greater gender equality 

will contribute to the overall quality of the tourist experience, with a 

positive impact on profitability and quality across all aspects of the 

industry. The growth and development of women entrepreneurs both in 

quality and number need to be accelerated because entrepreneurial 

development will remain a myth without the participation of women. 

 Therefore, a congenial environment needs to be created to enable 

women to participate actively in all the avenues of entrepreneurial 

activity. It is high time that Government, non-Government, promotional 

and regulatory agencies came forward and played the supportive role in 

promoting the women entrepreneur in India. 

Tourism a Major Employment Driver 

 As a human resource intensive industry, tourism’s greatest impact 

is on the generation of employment. Such employment generation 
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initially covers areas of direct interaction with the tourists, such as 

persons employed in hotels, airlines, tour operation, restaurants, retail 

trade, leisure coping and entertainment. However, the employment 

impact will soon spread over a larger area of the economy, covering jobs 

associated with the industries such as suppliers, government agencies 

and manufacturers of required commodities. Hence, the direct and 

cascading effect of tourism on employment generation is significant. 

 Tourism is a major driver for income generation and employment 

creation in Kerala, Kerala has never been industry-intensive, and the vast 

migration from the state to the Middle East during the mid-’70s and ‘80s 

show the lack of adequate employment opportunities in the state. The 

growth of tourism in the state has changed this situation with more and 

more people getting employed in the tourism related sectors.  

 Clearly, travel and tourism at both the industry and economy level 

is expected to be a major contributor for future employment growth in 

Kerala, well above the Indian and international average. Over the next 10 

years, Kerala’s travel industry is expected to create 757,100 new jobs, 

while the broader impact of the travel economy will create 1.4 million new 

jobs. 

ECONOMIC IMPACT OF TOURISM IS SIGNIFICANT 

 The impact of the increasing tourism demand on the GDP is 

significant, with a multiplier effect that simultaneously affects several 

aspects of the economy. It is evident that with its above-average growth 

potential tourism would become a priority sector for focused 

development. 

 The growth in the travel and tourism demand for Kerala, at 12.2 

per cent, is higher than the growth witnessed for India (7.4 per cent) and 

the world (2.9 per cent), clearly indicating the vibrancy of the sector and 

its growth potential. This is directly reflected by the sectors’ impact on 
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GDP, which again is higher for Kerala than for the country as a whole. 

Going forward, the economic activity of travel and tourism is expected to 

grow by 4.6 per cent per annum worldwide, while it would post an 

average annualized gain of 8.8 per cent for India between 2003 and 2013. 

During the same period, the growth in real terms for Kerala is expected to 

be 11.4 per cent.  

Tourism Vision 2025 

 Kerala’s Tourism Vision 2025, announced in 2001 closely after 

WTTC’s report and policy recommendations on the state, is intended ‘to 

give the tourism industry of Kerala a boost, and strengthen its hold on 

the Indian tourism industry’. The objectives of Vision 2025 are backed by 

concrete action plans in the long-, medium- and short-term. It may be 

underlined that the short-terms plans are already under active 

implementation, with vigorous planning backing the medium- and long-

term plans. Kerala takes the vision very seriously and plans to pursue it 

to its logical end. Vision 2025 targets at increase earnings from tourism 

at the rate of 10 percent annually, to achieve an annual rate of growth of 

7 percent in foreign tourist arrivals and 9 percent growth in domestic 

tourists; to create employment opportunities of 10,000 every year; to add 

required hotel rooms in star categories every year; to innovate and 

promote at least one new tourism product or destination every year.  

Tourism Vision Statement 

 To make Kerala, God’s Own Country, an upmarket high-quality 

tourist destination through rational utilisation of resources with a focus 

on integrated development of infrastructure sector, conserving and 

preserving the heritage and environment and enhancing productivity, 

income, creating employment opportunities, alleviating poverty, thereby 

making tourism the most important sector for the socio-economic 

development and environment protection of the State.” 
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Research Problem  

 Tourism is a burgeoning industry in Kerala and as such she has 

an enviable position in the World tourism map.  The state has several 

alluring tourism hotspots, and these fascinating tourist destinations are 

attracting tens of thousands of foreign and indigenous tourists to the 

state. 

 Both the state central governments are providing financial and 

material inputs to boost tourism in the state.  And accordingly huge 

amount is spent from the state exchequer every year for the promotion of 

tourism in the state.  From hardly 50,000 foreign tourist arrivals and 

0.13 billion rupees in foreign exchange in 1986, it has reached a status of 

0.6 million foreign tourist arrivals and 37.97 billion rupees in foreign 

exchange in 2010.  Total employment generated from tourism is 

estimated at 1.2 million (Source: Department of Tourism, Government of 

Kerala (2011). 

 To boost tourism a cabinet Committee on Tourism with the Chief 

Minister as chairman and Minister for Tourism as Vice- Chairman has 

been formed. 

 The bone of contention of the Researcher in this regard is that the 

huge budgetary allocation the state/general governments is profusely 

used for reinforcing and expanding the existing tourism hot-spots and 

paying no attention as such for developing and harnessing tourism in the 

backward areas of Kuttanad, Kumbalangi, Kuttampuzha and Cherai.  

The Researcher claims that optimum tourism development in these 

backward areas will make a pitch for the Development of Women 

Entrepreneurs in Tourism. 
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Rationale of the Study 

 Women Entrepreneurship is scanty and is in the nadir of its 

growth and development.  The earnest attempts hitherto carried out by 

the State and Central Governments in this regard did not yield the 

expected outcome owing to the lack of precision in its planning and 

implementation.  And a large number of women entrepreneurship 

projects initiated in the State are in a tight spot and is at a low ebb. Since 

tourism is a fast growing industry in the country in general and the State 

of Kerala in particular it has tremendous scope and potential owing to 

her unique topography and scenic beauty.  It is the contention of the 

Researcher that if optimum tourism can be promoted in the backward 

areas of Kuttampuzha, Kumbalangi, Kuttanad and Cherai it will pave the 

way for women entrepreneurship to flourish.  Women Entrepreneurship 

development in the State assumes significance as it beckons her 

economic vibrancy. 

Significance of the Research 

 Women Entrepreneurship assumes great significance in the 

current world scenario, as women are increasingly getting educated and 

capable of taking up responsibilities independently. Entrepreneurial 

ventures generate not only income but also employment to a substantial 

number of women. It is one of the yardsticks for measuring the economic 

vibrancy of a nation. Considering the positive dimensions of productive 

activities the state and centre governments have been giving great 

importance for promoting women entrepreneurship ventures. 

 Tourism is one of the major sources of income for a state like 

Kerala. If the untapped potential of the state can be properly harnessed, 

the state will have very many tourism hotspots in the times to come. The 

backward areas of Kuttandu, Kumbalangi, Kuttampuzha and Cherai 

have lot of potential for tourism to flourish, so much so that there are 
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immense possibilities for women entrepreneurs to grow. This emboldens 

the researcher to explore the possibilities of the development of women 

entrepreneurs   in tourism in the afore-said four important tourism 

potential areas (Kuttandu, Kumbalangi, Kuttampuzha and Cherai)  

Objectives 

•    To make a comprehensive analysis of the tourism potential of 

Kuttand, Kumbalangi, Kuttampuzha and Cherai including the 

existing tourism attractions in the area. 

•    To ascertain the various feasible women entrepreneurial ventures 

in the selecte areas. 

•    To make an objective and rational forecast of the benefits that can 

accrue if optimum tourism development take place in the study 

areas. 

•       To make suggestions for implementing comprehensive tourism 

development programmes in the selected areas. 

HYPOTHESES 

 (1) Kuttanad, Kuttampuzha and Cherai Villages have immense 

scope and potential for developing as alluring tourism 

hotspots. 

 (2) Kuttanad, Kuttampuzha and Cherai Villages have adequate 

locally available resources for economically feasible women 

entrepreneurship to grow and flourish. 

 (3) Optimum tourism development in Kuttanad, Kuttampuzha 

can bring about considerable benefits for the people in 

these villages especially through sustainable women 

entrepreneurial ventures. 
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Methodology 

1.   Research Design: Descriptive and analytical 

2.  Population: 

 Existing and potential tourism hotspots in Kuttanad, Kumbalangi, 

Kuttampuzha and Cherai constitute the universe for the detailed 

research. Kuttanad belongs to the Allapuzha district, while Kumbalangi, 

Kuttampuzha and Cherai belong to the revenue district of Ernakulam. 

3.  Sampling Design 

 Convenient sampling technique is used for selecting the required 

respondents for gathering the needed data for the detailed enquiry. 

 Accordingly, 50 women entrepreneurs were selected from each 

study area for gathering the required data. 

a)  Tools for Data Collection 

b)  A structured interview schedule was designed to collect the 

needed details from the respondents.  

 Similarly, 10 officials each for the two DTPC’s were conveniently 

selected for collecting the pertinent details for the study. 

 Further, 10 panchayath officials from Kuttand, 3 each from the 

remaining three destinations were also conveniently selected for getting 

the needed data. Besides, 25 socially prominent persons form all the four 

destinations were also chosen to unearth the details regarding the 

participation of the local population. In to this, 25 visiting tourist each 

form all the four areas were also interviewed. The sampling technique 

used in this regard was accidental sampling. Thus the total sample size 

is 449. 
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FINDINGS 

 (1) Kuttampuzha of course has the alluring natural beauty and 

very fascinating landscape which definitely attract both 

indigenous and foreign tourists. However, the basic 

infrastructural facilities such as transportation, hotels, motels, 

parks etc., are inadequate in the area for the optimum tourist 

attraction.  Besides lack of adequate publicity is found to be 

major constraint for attracting tourists to Kuttampuzha and 

transforming it into a popular tourism hub.  

 (2) Substantiating the aforesaid finding most of the foreign tourists 

interviewed expressed that they came to know about 

Kuttampuzha and its tourist attractions from their friends.  

This further points to the inadequacy of publicity for tourism 

promotion in the area. 

 (3) Thattekkad Bird Sanctury is one of the most important tourism 

hotspots of Kuttampuzha expected to attract a large number of 

tourists.  This entity was founded by the State Government in 

1983.  However, its facilities remain stasis ever since its 

inception and no improvements whatsoever have been made for 

attracting tourists.  Therefore, it remains low profile and the 

number of tourists visiting the sanctuary is also nominal. 

 (4) The Researcher made an extensive observation of the condition 

of the Cherai beach, its incomplete walkway, footpaths, park, 

playgrounds – is dismal in what is considered to be the earliest 

European settlement in India that still has clear footprints of 

Portuguese, Dutch and English Architecture. 

 (5) Though domestic tourists seem to be putting up with the chaos 

and dirt in Cherai, plastic bottles, thermocol and ice cream 

cups that litter the beach and the heritage streets are a turn off 

for foreigners. 
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 (6) A group of young tourists from the Netherlands visiting  Cherai 

said they were shocked to see even elderly people littering the 

streets, “We came here to relax for a few days.  Kerala is safer 

than other states and people are generally friendly.  But 

infrastructure, cleanliness and garbage management have 

much to catch up with.  Kerala has a beautiful country side, 

but this is spoilt by heaps of trash. Back home, we are taught 

from early childhood to respect nature and ensure the 

cleanliness of public places.” 

 (7) A considerable number of foreign tourists interviewed at Cherai 

expressed annoyance at people staring at them. 

 (8) At Cherai the Domestic tourists too have their woes.  A group of 

young persons from New Delhi demanded proper pay-and-use 

toilets in the historic locale which attracts most number of 

tourists in Central Kerala. “The footpaths are reasonably wide 

but uneven and heavily encroached upon by vendors and 

haphazardly parked vehicles,” they said. 

 9. It is found that in Kumalangi a project worth Rs. 4.87 crore 

was finalized in June 2013 to renovate the park to build an 

entrance plaza, develop heritage streets and augment tourism 

infrastructure. The work, however, is yet to take off despite 

June 14 being the deadline for the project 

10. It was found that in the waterlogged Kuttanad the majority of 

the women are unemployed, idled and desperately in need of 

jobs and income.  

11. As regards the feasible women entrepreneurship programmes 

in Kuttanadu it was found that there is immense potential for 

Apiculture, Horticulture and Floriculture.  And of these three 

schemes, Floriculture was found to yield better returns and 

hold greater potential for future growth. 

12. It is found that there is amble scope for the production, Micro-

propagation of Tissue Culture Plantlets and setting up of a 
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nursery each for cash crops in all the 4 selected villages.  It 

facilitates women entrepreneurial ventures in the area of 

Plantation crops (banana) and Horticultural varieties such as 

Anthurium and Orchids in all the selected study areas. 

13. It is found that there is tremendous scope and market potential 

for Rubber Wood Processing in Kuttampuzha as it is a popular 

Rubber cultivating area.  This is based on the rationale Rubber 

woods are widely used for wooden furniture items in the 

country. 

14. It is also found that coconut oil Manufacturing units are quite 

feasible for Kumbalangi, Cherai and Kuttanad as coconut is 

one of the most prominent agricultural crops in these areas.  

Coconut oil has excellent market in India and abroad owing to 

its industrial and domestic applications.  Its position is 

indisputable for edible purposes especially in Kerala with 

extended application on skin and hair because of traditional 

preference of it over any other kind of oil or cosmetics.  It is 

also an ingredient in the manufacture of Soap, Vanaspati, 

Varnish, Paints, Pharmaceuticals, Synthetic resin and its 

extended use for Culinary purposes. 

15. It is found that Fish-Cum-Paddy cultivation is an economically 

viable women entrepreneurial activity for Kuttanad Cherai and 

Kumbalangi on account of the vast expanse of paddy fields in 

these three villages:  It is not only profitable but eco-friendly 

too. 

Statistical & quantitative tools used 

• Averages 

• Percentages 

• Chi-Square test 

• Students ‘t’ test 
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• Projected Profitability statement 

• Projected Balance sheet 

• IRR Ratio 

• Net Present Value (NPV) and Average Rate of Return (ARR) 

CHAPTERISATION 

The study report will be organized in the following format: 

 Chapter 1 – will provide the introduction, statement of the 

problem, need for the study, objectives of the study, hypotheses and the 

methodology of the research. 

 Chapter II will contain a detailed review of theoretical literature on 

the variables included for the study. 

 Chapter III is the detailed theoretical framework connected with 

the study. 

 Chapter IV will present the analysis and interpretation of data 

including the potential and feasible women entrepreneurial ventures for 

the four study areas. 

 Chapter V will contain the major findings and suggestions. 

 Chapter VI will present the conclusions. 

 

 

 

 

 

 

 


